ANALYZING ADVERTISING
ADVERTISERS USE DEMOGRAPHICS
Advertisers target their messages to an audience according to the audience’s needs.  But an advertiser also seeks to determine the audience’s characteristics.  This analysis of observable audience characteristics is called DEMOGRAPHICS. 
DEMOGRAPHICS  ARE COMPOSED OF DATA ABOUT A TARGET AUDIENCE’S:
 - Gender
 - Age 
 - Income level
 - Marital status
 - Geographic location
 - Occupation

A motorcycle dealer certainly wouldn’t want to advertise in a baby magazine, for example; a candy manufacturer probably wouldn’t profit from advertising in a diet and exercise magazine.  Advertising agencies try to match a client’s product to a thoroughly defined audience so each advertising dollar is well spent. 
DIRECTIONS:  Watch the following commercials from “Ad Weeks 10 Best Ads of 2016”
http://www.adweek.com/brand-marketing/10-best-ads-2016-175000/ 
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PRODUCT NAME_____________________________________
1.  What is the message? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
2. What persuasive technique is being employed? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
3. Who is the target audience? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
4. Is this an effective ad? Why or why not?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
AD #2
PRODUCT NAME_____________________________________
1.  What is the message? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
2. What persuasive technique is being employed? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
3. Who is the target audience? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
4. Is this an effective ad? Why or why not?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
AD #3
PRODUCT NAME_____________________________________
1.  What is the message? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
2. What persuasive technique is being employed? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
3. Who is the target audience? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
4. Is this an effective ad? Why or why not?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
AD #4
PRODUCT NAME_____________________________________
1.  What is the message? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
2. What persuasive technique is being employed? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
3. Who is the target audience? Explain.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
4. Is this an effective ad? Why or why not?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

